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The annual Consumer Superbrands and 
Business Superbrands surveys are long-
running brand sentiment studies that 
identify the UK’s strongest consumer and 
business-to-business brands respectively. 

Brands do not apply or pay to be considered for  
Superbrands status. In order to provide a broad 
review of the market and ascertain the stongest 
brands in each category, all the key players in 
each sector are evaluated through the voting 
process. Just shy of 3,200 brands across 141 
categories were voted on in this year’s surveys. 
These initial brand lists were compiled using 
a range of relevant data sources, such as market 
share, share of voice and industry league tables.

Since 2006 this has been independently managed  
by The Centre for Brand Analysis (TCBA), which 
undertakes brand research, evaluation and strategy  
projects. TCBA’s audit and consultancy services 
help shape brand, marketing and business 
strategies, enhancing brand reputation and 
underlying business growth. In mid-2017,  
TCBA took over the UK licence for Superbrands 
and continues to run the process as follows:

Consumer Superbrands  
A total of 2,500 British adults vote on a list  
of 1,596 brands across 78 different categories. 
The list is also ratified by the independent  
and voluntary Consumer Superbrands Council; 
32 leading marketing experts, providing a secondary  
quality control mechanism. Brands not highly 
rated by the experts are effectively vetoed from 
attaining Consumer Superbrand status.

Business Superbrands  
This list is jointly chosen by 2,500 British business 
professionals with purchasing or managerial 
responsibility, and the independent, voluntary 
Business Superbrands Council; 24 leading business 
-to-business marketing experts. Both audiences 
voted on 1,586 brands in 63 categories.

Definition of a Superbrand
All those involved in the voting process bear  
in mind the following definition:

‘A Superbrand has established the finest 
reputation in its field. It offers customers 
significant emotional and/or tangible 
advantages over its competitors,  
which customers want and recognise.’

In addition, the voters are asked to judge brands 
against the following three factors:

• Quality –  Does the brand provide quality  
 products and services?

• Reliability –  Can the brand be trusted  
 to deliver consistently?

• Distinction –  Is it well known in its sector  
 and suitably different from  
 its rivals?

Naturally, as a brand perception and sentiment 
survey individual opinions will be impacted by  
a number of additional factors, some of which  
are addressed in the ‘Research and Results 
Overview 2019’.

Only the most highly-regarded brands from 
these surveys are awarded Superbrands status. 
These brands do not pay for this status and can 
proclaim their success to stakeholders. Member 
brands are also able to use the Superbrands seal 
(shown to the right) to showcase their award.
 
Please visit Superbrands.uk.com for  
full details of the research methodology  
or for more information about TCBA  
please visit www.tcba.co.uk

To access the consumer and business 
professionals that vote in our surveys,  
TCBA has partnered with the global leader 
in digital research data Dynata.

Dynata is one of the world’s leading  
providers of first-party data contributed  
by people who opt-in to member-based  
panels. With a reach that encompasses over  
60 million people globally and an extensive 
library of individual profile attributes collected  
through surveys, Dynata is the cornerstone  
for precise, trustworthy quality data.  
Dynata serves nearly 6,000 market research 
agencies, media and advertising agencies, 
consulting and investment firms as well  
as healthcare and corporate customers.  

dynata.com
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